
                                                                                                                                                               

 1 

PRESS RELEASE 

 

BARC INDIA TO MITIGATE IMPACT OF LANDING PAGE ON TV 

VIEWERSHIP 

September 03, 2020. As a part of its ongoing ‘Data Validation Quality Initiative’ aimed 

at improving measurement science and mitigating impact on viewership of 

extraneous factors, BARC India is introducing algorithms into its data validation 

method to mitigate the impact of landing page on viewership data across all genres 

of channels. Data release for Week 34, 2020, data starting August 22, 2020, release 

date September 03, 2020 will reflect the new initiative. 

“The results of hundreds of hours of research and several months of rigorous 

development and testing are very promising. BARC India will now be able to mitigate 

any landing page anomaly to better reflect viewer’s choice.” says, Dr. Derrick Gray, 

Chief of Measurement Science & Business Analytics, BARC India. He adds, “the existing 

method was based on symptomatic statistics and we have improved upon it with a 

method that directly uses inferential statistics to deliver better results across all genres” 

Complimenting the efforts of Dr. Gray and his team, Sunil Lulla, CEO, BARC India says, 

“Considering that the data provided by BARC India builds the currency of the 

advertising trade, we consistently strive to ensure that our data capture, 

representation and reporting be as scientific and accurate as possible. This new 

validation rule will further strengthen the rating currency and provide a level playing 

field to small and large broadcasters.”  

“The ‘Data Validation Quality Initiative’ instituted by BARC India in June 2019 under 

the supervision of the Oversight Committee involves ongoing industry stakeholder 

consultations and internal reviews to identify dynamic improvement needed to 

continue strengthening the robustness of its ratings”, says Nakul Chopra, member 

Oversight Committee and the BARC India Board about the ‘Data Validation Quality 

Initiative’. 

About the Landing Page Initiative  

Over the last three years, BARC India has received extensive feedback from its 

stakeholders on the potential ‘forced viewing’ created due to the practice of using 

Landing Pages. Basis the study undertaken by BARC India, its Oversight Committee 

and its Technical Committee it was concluded that use of a Landing Page by a 

channel exaggerates viewership estimates by ‘forcing viewership’. Statistical 

evidence also demonstrated that use of Landing Pages exaggerates ratings 

estimates. Therefore, inclusion of this false exaggeration in the ratings would mean 

that BARC India would not be accurately estimating and reporting ‘What India 

Watches’.   
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In June 2019, the BARC India Board tasked the Oversight Committee to ‘review the 

effectiveness of the current practice of measuring and isolating abnormal increases 

in reach and to recommend changes, if any’.  Post an extensive review, the Oversight 

Committee suggested that, whilst the existing method was reasonable, it was based 

on symptomatic statistics and if possible, should be improved, or replaced, with a 

method that directly uses inferential statistics.  

 

About BARC India 

 

Broadcast Audience Research Council (BARC) India is a Joint Industry Company 

founded by stakeholder bodies that represent Broadcasters, Advertisers, and 

Advertising and Media Agencies. Built upon a robust and future-ready technology 

backbone, BARC India owns and manages a transparent, accurate, and inclusive TV 

audience measurement system. Apart from the currency products to the TV industry, 

BARC India also provides a suite of Insight products designed for Broadcasters, 

Advertisers and Agencies. The Big Data and Insights generated by BARC India powers 

efficient media spends and content decisions in a highly dynamic and growing 

television sector. Winner of numerous awards for its technology, innovation and 

Human Resource practices, the company has grown substantially since its inception. 

 

Web: www.barcindia.co.in 

Twitter: @BARCIndia 

 

For further queries please contact: 

 

Mr. Suraj Ramnath, Sr. Manager-Communications, BARC India 

(suraj.ramnath@barcindia.co.in), +91- 9833530659 
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