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2021 closes on a high with a 25% growth 

in December ô21 Ad Volumes over 2019.
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Dec '21 witnessed 19% New 

Advertisers and Brands on TV.

No. of Advertisers

Dec 2021

New Advertisers

Dec 2021

No. of Brands

Dec 2021

New Brands

Dec 2021

2524 4104

468 776

New Advertisers & Brands : Present in Dec'21 and not present from Jan-Novā21
Excludes: ASSOCIATIONS/SOCIAL/CULTURAL ORGS; SOCIAL ADVERTISEMENTS - NGOS & FILLERS
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E-commerce, BFSI, Retail & Textiles witnessed the 

sharpest growth over previous yearsê more than 40% 

over 2019. Corporate/Brand Image up 42% over 2020.
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Excludes: ASSOCIATIONS/SOCIAL/CULTURAL ORGS; SOCIAL ADVERTISEMENTS - NGOS & FILLERS
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Ad Volumes Insights : Language Channels

1) Hindi language channels continue to grow consistently y-o-y.

2) English channels witness a sharp recovery, with a 15% growth over 2020. 

3) Bhojpuri shows highest growth of 120%.

4) Punjabi grows by 83%.

5) Marathi achieves 47% growth over 2019.
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"Mazhavil Manorama(v) is considered as Malayalam Channel.  

Sony MAX(v) & Sony MAX HD(v) are considered as Hindi Channels"

Excludes Multi Language Channels
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