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Ad Volumes for Nov’21 

are higher than previous 

years. 

118
NOV 2019

150
NOV 2020

156
NOV 2021

Excludes: ASSOCIATIONS/SOCIAL/CULTURAL ORG; SOCIAL ADVERTISEMENTS - NGOS & FILLERS

Ad Vol (Mn Sec )

31%

31% higher than 2019.

2



19% of Brands and Advertisers 

in Nov 2021 are new. 
In 2021, November sees highest number of 

Advertisers and Brands on TV.

New Advertisers & Brands : Present in Nov'21 and not present from Jan-Oct ’21

Excludes: ASSOCIATIONS/SOCIAL/CULTURAL ORG; SOCIAL ADVERTISEMENTS - NGOS & FILLERS

Advertisers

NOV 2019 NOV 2020 NOV 2021

Brands

2548 2949 2911

425 634 556

759 982 867

4139 4654 4669

NOV 2019 NOV 2020 NOV 2021

New Entrants

Total Number 2019 2020 2021
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Land Materials/Equipments

Auto

Personal Accessories
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Top Sectors
- BFSI grows by 62% over 2020

- E-Commerce registers 37% growth over 2020

- Auto, Textiles, Retail, Personal Accessories   

double from 2019

71.6 95.7 90.2FMCG

11.5 11.3 15.5Ecommerce

Excludes: ASSOCIATIONS/SOCIAL/CULTURAL ORG; SOCIAL ADVERTISEMENTS - NGOS & FILLERS

Ad Vol (Mn Sec )

2019

2020

2021
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Language channels: 

Ad Volumes over the last 3 

years 
- Telugu, Malayalam, Bhojpuri, Hindi, Punjabi   

have grown over 2020

- All language channels have grown over 2019

Excludes: ASSOCIATIONS/SOCIAL/CULTURAL ORG; SOCIAL ADVERTISEMENTS - NGOS & FILLERS
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HINDI

TAMIL

TELUGU

BENGALI

KANNADA

MARATHI

PUNJABI

MALAYALAM

BHOJPURI

ENGLISH

Ad Vol (Mn Sec )

2019

2020

2021

Mazhavil Manorama(v) is considered as Malayalam Channel.  

Sony MAX(v) & Sony MAX HD(v) are considered as Hindi Channels.

Excludes Multi Language Channels.
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Excludes: ASSOCIATIONS/SOCIAL/CULTURAL ORG; SOCIAL ADVERTISEMENTS - NGOS & FILLERS

Top 10 Advertisers

Top 10 Adv excludes: Govt., Media, Film Trailer Advertisers.
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HINDUSTAN UNILEVER LTD

RECKITT BENCKISER GROUP

PROCTER & GAMBLE

GODREJ GROUP

CADBURYS INDIA LTD

TATA (G)

GLAXOSMITHKLINE
GROUP OF COMPA

COLGATE PALMOLIVE
INDIA LTD

MARICO LTD

LIC INDIA

Ad Vol (Mn Sec )

2019

2020

2021
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Excludes: ASSOCIATIONS/SOCIAL/CULTURAL ORG; SOCIAL ADVERTISEMENTS - NGOS & FILLERS

Top 10 Brands

HORLICKS HARPIC
POWER

PLUS 10X
MAX CLEAN

LIZOL VEET MEN
HAIR
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SOAPS

ULTRATECH
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CLINIC PLUS
SHAMPOO

DETTOL
ANTISEPTIC

LIQUID

DETTOL
FOAMING
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BOND BRU
INSTANT
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Y-O-Y growth observed for 

Advertisers beyond Top 10

Top 10 & Next 40 Excludes : Govt, Media & Film Trailor Advertisers

Ad Vol (Mn Sec )

Top10 51 67 64

Next 40 25 28 30

Rest 43 55 62

Total 118 150 156

2019 2020 2021
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CONTACT US
queryonline@barcindia.co.in

Follow us:
LinkedIn | Twitter | Instagram | Facebook

Website: https://barcindia.co.in/

Legal Disclaimer 
The information, data and insights contained herein are the sole and exclusive Intellectual Property of BARC India. 
Any creation of any derivative work/s in any manner whatsoever, is strictly prohibited without the prior written and 
explicit consent of BARC India.

The images used are for representation purposes only and are not for use outside this BARC India Nov 2021 Ad 
Volumes report for any purpose and/or manner whatsoever. 
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