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Ad Volumes for Nov'21
are higher than previous
years.

31% higher than 2019.
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19% of Brands and Advertisers
in Nov 2021 are new.

In 2021, November sees highest number of
Advertisers and Brands on TV.
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Top Sectors

- BFSI grows by 62% over 2020
- E-Commerce registers 37% growth over 2020

- Auto, Textiles, Retail, Personal Accessories
double from 2019
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Language channels:
Ad Volumes over the last 3
years

- Telugu, Malayalam, Bhojpuri, Hindi, Punjabi
have grown over 2020
- All language channels have grown over 2019
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nn BROADCAST Mazhavil Manoramalv) is considered as Malayalam Channel.
A Sony MAX(v) & Sony MAX HD(v) are considered as Hindi Channels.
n ot Excludes Multi Language Channels.
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Top 10 Advertisers

HINDUSTAN UNILEVER LTD
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Top 10 Brands
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Y-O-Y growth observed for
Advertisers beyond Top 10
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CONTACT US

queryonline@barcindia.co.in

Follow us:
LinkedIn | Twitter | Instagram | Facebook

Website: https://barcindia.co.in/

Legal Disclaimer

The information, data and insights contained herein are the sole and exclusive Intellectual Property of BARC India.
Any creation of any derivative work/s in any manner whatsoever, is strictly prohibited without the prior written and
explicit consent of BARC India.

The images used are for representation purposes only and are not for use outside this BARC India Nov 2021 Ad
Volumes report for any purpose and/or manner whatsoever.
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