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With the advent of digitization, the HD (High Definition) wave hit the Indian TV industry, 

and several broadcasters launched new HD channels/ HD versions of their existing SD 

channels. HD is known to offer a better viewing technology, which enhances the TV 

viewing experience. The growth of HD channels over the last 2 years has positively 

impacted the industry in terms of subscription & advertising revenue, and is becoming a 

game changer in the quality of television content that is being consumed.

In this edition of THINK, we will take a closer look at this 
HD phenomena by attempting to answer the following questions:

1)How has the growth of HD channels impacted HD viewership? 
Has it increased, decreased, or remained static over time?

2) Who is the audience for HD channels?

3) To what extent do the viewership trends for HD vary by Social Class (NCCS) 
and Town Class?

4) Which are the top performing ad sectors on HD channels in terms of 
share of voice & viewership?

5) Which genres are being consumed by audiences on HD channels? Are some 
genres performing better on HD feed as opposed to SD?

(Source: BARC India, BMW Data; Period: 31 wk. avg. (Wk08-Wk38, 2017), TG: Universe, Mkt: All India, 
Channels Considered: HD Channels)

INTRODUCTION

6) How exclusive is the HD viewer?



THE HD LANDSCAPE



Over the 2-year period from October 2015 to September 2017, the number of active 
HD channels in India have witnessed a growth. With the launch of many new HD 
channels, the number has risen from 59 HD Channels in 2015 to 83 HD channels in 
2017.

Of the available 83 HD channels, 50 channels have both SD and HD feed.

Along with the number of channels, the viewership share of HD channels has also 
witnessed an increase.

The growing popularity of HD channels is more apparent when we look at this in terms 
of % growth. While the number of channels has gone up by only 41%, the viewership 
share has grown by more than 160%

The HD Landscape

Oct'15 - Sep'16 Oct'16 - Sep'17 Growth %

HD 59 83 41%

SD 445 517 16%

No. of channels

Oct'15 - Sep'16 Oct'16 - Sep'17 Growth %

HD 186 500 169%

SD 64477 80341 25%
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(Note: (na) (nw) and (tbr) channels without any data during the respective periods have not been included)



WHO WATCHES HD CHANNELS? 



% share of Impressions

Gender: HD Channel viewership in India is slightly skewed towards Male audiences, who 
contribute a 51% eyeball share to the overall HD channel viewership, as opposed to SD 
channels where no gender skew is observed.

Age:  TV viewership appears to be quite fragmented across all age groups for both HD 
and SD channels. While the Kids and Youth (2-21 yrs) form the larger share of the SD 
viewership, the Young Adults and Adults (22-40 yrs) together comprise a majority share 
of HD viewership in India (35%). This audience may comprise of the new- age 
millennials who want to have seamless experiences and are early adopters of new 
technologies and innovations.

NCCS: As expected, NCCS A is the largest contributor to HD Channel viewership in India, 
as it is a premium offering.  The second highest share of eyeballs comes from NCCS CDE. 

Let us also look at the viewership share by Town class to better understand HD 
viewership in India.

Who Watches HD Channels? 
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Town Class

A large majority of HD eyeballs are coming from Urban India, as opposed to SD 
viewership where Rural India contributes the larger share of eyeballs
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